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Gotham stages is a qualified film

studio that provides a space for

creatives to rent for film or event

productions. Gotham stages

originally stood alone as a studio but

to save costs they merged with

another studio at a different

location. 

 

So my job was to promote the new

launch in a manner that would help

us gain new and keep old

customers. I also launched a

completely new website before the

new grand opening. And now that

I've done that, my only duty was to

continue to effectively manage the

page for consistent growth without

stepping on the toes of the partner

company.

DEMOGRAPHICS

47% of audience are 35-55

51% of audience are women

48% of audience are men

68% of audience works in the creative

industry

73% of audience resides in NYC

STATS

320-2,000+ Monthly website visitors

516-3,600 Subscribers

104- 625 Facebook Likes & Friends

200-5,100+ Instagram Followers

348 Twitter Followers

Grew engagement on all platforms by 90%+

Increased lead conversion rates by 100%

68% of website traffic comes from social

media

Maintained online presense with clients who

have used the stage.

Effectively communicated the move to a

new stage and retained 56% of customers

Built a rapport with new customers to ensure

loyalty

Significant increase in customer loyalty

Significant growth in new customers

SOCIAL  MEDIA  COORDINATOR

Overview

The stats below are reflection of the growth.

WEBSITE  DEVELOPMENT

Built a new website to match the new space. They

also wanted a website with a simplified design

that allows user to get right to the point.

https://www.instagram.com/creativeny/
https://www.facebook.com/CreativeNYC/
https://twitter.com/creativeengnyc?lang=en
http://creativenyc.com/


B R A N D
S T R A T E G Y

PERSONAL ITY -  FRESH ,  COOPERAT IVE ,  YOUNG  YET  PROFESS IONAL

" S H O O T  Y O U R  S H O T  W I T H  G O T H A M
S T A G E S "

I N S T A G R A M

The content on Instagram consists of

showcasing the amazing events and shoots

that take place as well as highlighting the 

 benefits of the space, the tone is creative &

witty on some posts and professional &

informative on others.

F A C E B O O K

I post and use the same tone of

voice on both platforms.

However, I may be more lenghty

on Facebook and include links

and lenghty videos.

A D V E R T I S I N G CL IENT  WANTED  TO  SPEC IF ICALLY  INCREASE

FACEBOOK  L IKES  AND  PRESENCE .  ALTHOUGH

THERE  WASN 'T  MUCH  TO  SPARE .  I  ST I L L

MADE  SURE  THERE  WAS  GOOD  RETURN . .



S O C I A L
M E D I A

SUCCESSFULLY  MANAGED  INSTAGRAM ,

FACEBOOK ,  &  TWITTER .  IMPLEMENTED

TACT ICS  THAT  MADE  SURE  CUSTOMERS

WERE  AWARE  &  HAD  A  POS IT IVE  OUTLOOK

OF  THE  CHANGE  IN  LOCAT ION .

FACEBOOK

Avg. Insights/Photo: 250 likes, 12 comments, 8 shares, 8 saves, 84 profile visits

Instagram


