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Prais'Jah
B L O G G E R  |  I N F L U E N C E R  |  C R E A T I V E

About the
Blogger

Prais'Jah is the definition of multi-faceted woman. She's

indulges in many interests, fashion, music, pop culture, Etc . And

loves taking her time to explore new things. She doesn't allow

anyone to box her in. And appreciates the feeling of learning

something new with every experience she partakes in. 

About the
Blog

Always Prai Media is "where creative worlds collide". It's the

ultimate media hub. The evolution of digital media and

technology in addition to the growing entrepreneurial spirit of

the last two generations has changed pop culture and the brand

experience forever; causing diverse industries to work together

interchangeably as well as the people within it. So I just wanted

to create a community reflective of that- reflective of the

creative lifestyles that so many individuals are living today.

Statistics
242 likes 13k

@Jamaicanchink

_

1,600

@Alwaysprai
coming

Soon

9 1 7 - 5 5 3 - 0 6 9 1  •  P r a i s j a h @ a l w a y s p r a i . c om . c om  •  @ J am a i c a n c h i n k _

https://www.facebook.com/AlwaysPrai/
https://www.instagram.com/alwaysprai/
https://www.instagram.com/jamaicanchink_/


Services Offered
Creative Marketing Services: strategy,

execution, SMM, content creation, web

design, brand development Etc. 

Editorial: blogs, articles (fashion, music,

Beauty design, & Entertainment)

Event Assistance: PR, Event coordination,

content creation.

Influencer/Blog Collaboration

Collaboration Fee
Fashion, lifestyle, Music, Beauty,Events

Willing to negotiate terms and Price for

influencer marketing; However, prices starting

at $50+/post.

Packages: $200+

includes minimum of 2 posts, 3 stories, and

Blog article on always Prai. Please contact to

learn more about guranteed reach &

impressions.

Contact Details
Address

New York, New York

 11435

Phone / Email

917-553-0691 / Praisjah@alwaysprai.com

Website / Social Media

www.alwaysprai.com / @jamaicanchink_



CREATIVE
NYC

CREAT IVE  /BRAND  CONSULT

675K  WEBS ITE  HITS

7 ,73 1  INSTAGRAM  FOLLOWERS

1 ,273  FACEBOOK  L IKES

WWW .CREAT IVENY .COM

NYC  &  LA

( (7 18 )937 -5292

FEB .2017 - 1 2 /25 / 10 19



Creative NYC is a entertainment

fabrication company. They build

sets, runways, and props for the

biggest names in the industry. When

I first started they didn't have any

social presence nor an objective. So I

decided that I wasn't going to

merely manage the accounts, but

instead create and establish a brand

identity that was cohesive across all

platforms.

 

They're biggest issue was awareness.

No one knew who they were or who

was behind these amazing

masterpieces. So throughout my

time here and with the very limited

resources provided to me, I was able

to grow all the accounts significantly

as well as create leads to convert.

DEMOGRAPHICS

47% of audience are 35-55

53% of audience are Male

60% of audience works in the industry

43% of audience resides in NYC

STATS

2,700-6,000+ Monthly website visitors

23,406+ Unique Pageviews

526-2,561 Subscribers

629-1,273 Facebook Likes & Friends

324-7,800+ Instagram Followers

664 Twitter Followers

Grew engagement on all platforms by 80%+

Increased lead conversion rates by 100%

ADVERTISE

Introduced them to digital advertising.

Maintainted enagement rates 0f 3%+
CREATIVE /BRAND  CONSULTANT

Overview

The stats below are reflection of the growth.

https://www.instagram.com/creativeny/
https://www.facebook.com/CreativeNYC/
https://twitter.com/creativeengnyc?lang=en
http://creativenyc.com/


B R A N D
S T R A T E G Y

CREAT IVENYC .COM

" I F  Y O U  C A N  I M A G I N E  I T ,  W E  C A N
C R E A T E  I T "

M K T  O B J E C T I V E

B R A N D
P E R S O N A L I T Y

Before- The website was cluttered with a

very confusing user interface .

After- Clean & easily accessible while still

containging our vast amount of work

W E B S I T E
D E V E L O P M E N T

BUILT  A  NEW  &  MODERN  WEBS ITE

COMPLETELY  FROM  SCRATCH !

My Goal with Creative was to highlight not only

how we fit into the construction industry but

most importantly how we fit into the fashion

& Entertainment industry. I also wanted to show

another side of Creative. I wanted people to see

the extent to which they're involved in the

productions of fashion/ movie sets & runways.

So to portray this, I use an

energetic and inspiring tone of

voice. Some posts are more

informative than others while

some are more inspirational.



S O C I A L
M E D I A

SUCCESSFULLY  MANAGED  INSTAGRAM ,  FACEBOOK ,  &

TWITTER .  IMPLEMENTED  TACT ICS  THAT  LED  TO  OVER

100%  INCREASE  IN  FOLLOWERS  GROWTH  ON  ALL

SOC IAL  ACCOUNTS .  MADE  SURE  THE  CONTENT  &

VOICE  WAS  COHES IVE  ON  ALL  PLATFLORMS .

HIGHL IGHTED  OUR  CONTR IBUT ION  TO  THE  INDUSTRY ! .

FACEBOOK

Avg. Insights/Photo: 221 likes, 12 comments, 8 shares, 14 saves, 78 profile visits

Instagram



C O N T E N T
C R E A T I O N

I  SPEC IAL IZE  IN  EVENT ,  FASHION ,

ARCHITECTURAL ,  &  ,STREET  PHOTOGRAPHY

NEWSLETTERS  &  V IDEO  CONTENT

Monthly Newsletter : 

Avg Opens- 32%

Avg . Click Rate- 3 .1%

 

 

 

 

November  '18 Newsletter

May '17 Newsletter

September '19

Created Video Content such as go
pro's, boomerangs, Instagram stories
etc. for different projects. Ex.

https://mailchi.mp/creativenyc/have-you-been-busy-3027465
https://mailchi.mp/creativenyc/have-you-been-busy-2817729
https://mailchi.mp/creativenyc/have-you-been-busy-2532069
https://mailchi.mp/creativenyc/have-you-been-busy-3027465


PANDESCO
MARKET ING

CONSULTANT /COORDINATOR

9K  WEBS ITE  HITS

1200  INSTAGRAM  FOLLOWERS

 

WWW .PANDESCO .COM

(929 )888 -9585

JAN .2019 -PRESENT

https://pandesco.com/


   Pandesco is a business solution

provider for the fashion & apparel

retail industry. I was hired by the CEO

to help launch the brand and it's

newly developed application,

DoorSharp. 

   While the CEO was already working

as an IT consultant/director for

acouple of luxury brands. He was

trying to get more brands on board as

well as get the existing brands to

adopt the new application.

   The CEO is also a professor at F.I.T.

and the author of the book, 'The

Lifecycle of Fashion Technology'. And

since there wasn't a healthy budget to

pay for many of the marketing tactics.

We used his reputability as Pandesco's

marketing driving force.

   So what was needed most in this

situation was a starting point &

marketing direction for the brand. 

DEMOGRAPHICS

68% of audience are 35+

53% of audience are Male

60% of audience works in the industry

43% of audience resides in NYC

STATS

226 Monthly website visitors

4,858+ Unique Pageviews

1,400+ Instagram Followers.

Gained the company new opportunities such

as moderating the panel for a fashinnovation

event.

Instagram mentions from Business of

Fashion, Barneys NY, & F.I.T.

ADVERTISE

The CEO wasn't very fond of Social media

Advertising; However, considering our abscence

of brand awareness, I convinved him to allow me

to create a campaign simply for awareness in an

effort to establish the reputability of the social

media accounts a little bit quicker. 

MARKETING

CONSULTANT /COORDINATOR

Overview

The stats below are reflection of the growth.

EMAIL  MARKETING

Average open Rate: 28%

Average Click Rate: 3.1%

This was where I had the most leverage. I created

a list of general emails i found from the web as

well as a list from my personal contacts. The CEO

finally became willing to invest in an email

marketing tool called Apollo. I collected emails

from this site and created segmented email lists

and automated a campaign in ZOHO CRM

 

 

https://www.instagram.com/pandescotech/
https://www.facebook.com/pandesco1/
https://pandesco.com/


B R A N D
S T R A T E G Y

PANDESCO .COM

" M A K E  B E T T E R  B U S I N E S S
D E C I S I O N S  F A S T E R "

M A R K E T I N G  S T R A T E G Y

B R A N D
I D E N T I T Y

the author of "The Lifecycle of

Fashion Technology". So both of

these titles helped us gain new

connections and opportunites which

led to new leads . I launched social

media to strengthen Neil 's presence

and cross-promote .

The CEO , Neil Hicks has many

existing personal connections and

entrepreneurial ventures that could

help drive awareness to Pandesco .

He 's the professor at the Fashion

Institute of Technolofy and

N E I L  H I C K S YOU  TOO  ARE  A  BRAND .  

There aren't many business solutions providers

operating within the fashion & apparel space so

Pandesco definitely fills that void. It also helps that

Pandesco owns it's own technology such as it's

nnovative omnichannel management app,

DoorSharp. We use this concept to differentiate

ourselves. We market this message on multiple

platfroms in conjunction with press release

distrubution and email & event marketing. 

We wanted to portray ourselves as

not just a techonology that serves

the fashion & apparel industry.; But

a technology company that

understands the industry And what

solutions brands need to

implement to sustain digital

disruption.

https://www.instagram.com/neil_pandesco/
https://www.facebook.com/neilpandesco/


S O C I A L
M E D I A

SUCCESSFULLY  LAUNCHED  INSTAGRAM ,  FACEBOOK ,  &

L IMKEDIN .  IMPLEMENTED  TACT ICS  THAT  LED  TO

INCREASE  IN  AWARENESS  &  GROWTH  IN  WEBS ITE

TRAFF IC .ENSURED  THE  CONTENT  PORTRAYED  THE

BENEF ITS  OUR  BRAND  OFFERS .

L INKEDIN

Avg. Insights/Photo: 108 likes, 5 comments, 2 shares, 2 saves, 46 profile visits

Instagram & Facebook

We used Linkedin to leverage our

social media leads. It seemed to be

the most receptive & business

oriented platform for the services we

offered. We gained most of our leads

from the little advertising we did.



C O N T E N T
C R E A T I O N

CREATED  CONTENT  FROM  THE  MANY  FASHION ,

BUS INESS ,  L I FESTYLE   &  TECH  EVENTS  THAT  I  ATTEND .

BRANDED  CONTENT

Canva

WordSwag

Photoshop

Illustrator

Created Promotional

branded content with the

following tools to help

promote our Services .

 

https://mailchi.mp/creativenyc/have-you-been-busy-3027465


GOTHAM
STAGES

CREAT IVE  /BRAND  CONSULT

78K  WEBS ITE  HITS

5 , 1 58  INSTAGRAM  FOLLOWERS

625  FACEBOOK  L IKES

GOTHAMSTAGES .COM

356  DEVOE  STREET

BROOKLYN ,  NY

(7 18 )937 -757 1

FEB .2017 - 1 2 /25 /2019

http://gothamstages.com/


Gotham stages is a qualified film

studio that provides a space for

creatives to rent for film or event

productions. Gotham stages

originally stood alone as a studio but

to save costs they merged with

another studio at a different

location. 

 

So my job was to promote the new

launch in a manner that would help

us gain new and keep old

customers. I also launched a

completely new website before the

new grand opening. And now that

I've done that, my only duty was to

continue to effectively manage the

page for consistent growth without

stepping on the toes of the partner

company.

DEMOGRAPHICS

47% of audience are 35-55

51% of audience are women

48% of audience are men

68% of audience works in the creative

industry

73% of audience resides in NYC

STATS

320-2,000+ Monthly website visitors

516-3,600 Subscribers

104- 625 Facebook Likes & Friends

200-5,100+ Instagram Followers

348 Twitter Followers

Grew engagement on all platforms by 90%+

Increased lead conversion rates by 100%

68% of website traffic comes from social

media

Maintained online presense with clients who

have used the stage.

Effectively communicated the move to a

new stage and retained 56% of customers

Built a rapport with new customers to ensure

loyalty

Significant increase in customer loyalty

Significant growth in new customers

SOCIAL  MEDIA  COORDINATOR

Overview

The stats below are reflection of the growth.

WEBSITE  DEVELOPMENT

Built a new website to match the new space. They

also wanted a website with a simplified design

that allows user to get right to the point.

https://www.instagram.com/creativeny/
https://www.facebook.com/CreativeNYC/
https://twitter.com/creativeengnyc?lang=en
http://creativenyc.com/


B R A N D
S T R A T E G Y

PERSONAL ITY -  FRESH ,  COOPERAT IVE ,  YOUNG  YET  PROFESS IONAL

" S H O O T  Y O U R  S H O T  W I T H  G O T H A M
S T A G E S "

I N S T A G R A M

The content on Instagram consists of

showcasing the amazing events and shoots

that take place as well as highlighting the 

 benefits of the space, the tone is creative &

witty on some posts and professional &

informative on others.

F A C E B O O K

I post and use the same tone of

voice on both platforms.

However, I may be more lenghty

on Facebook and include links

and lenghty videos.

A D V E R T I S I N G CL IENT  WANTED  TO  SPEC IF ICALLY  INCREASE

FACEBOOK  L IKES  AND  PRESENCE .  ALTHOUGH

THERE  WASN 'T  MUCH  TO  SPARE .  I  ST I L L

MADE  SURE  THERE  WAS  GOOD  RETURN . .



S O C I A L
M E D I A

SUCCESSFULLY  MANAGED  INSTAGRAM ,

FACEBOOK ,  &  TWITTER .  IMPLEMENTED

TACT ICS  THAT  MADE  SURE  CUSTOMERS

WERE  AWARE  &  HAD  A  POS IT IVE  OUTLOOK

OF  THE  CHANGE  IN  LOCAT ION .

FACEBOOK

Avg. Insights/Photo: 250 likes, 12 comments, 8 shares, 8 saves, 84 profile visits

Instagram



SOCIAL  MEDIA

STRATEG IST /MANAGEMENT

1 39K  WEBS ITE  HITS

6 ,325  INSTAGRAM  FOLLOWERS

474  FACEBOOK  L IKES

CE SPACE
PLANNING

WWW .CESPACEPLANNINGINC .COM

NYC

( (7 18 )937 -05 13

FEB .2017 - 1 2 /25 / 10 19

https://cespaceplanninginc.com/


CE space Planning is a construction

company located in Long Island City.

Upon my arrival, there wasn't a

website and the social media

platforms had just launched, with no

anticipation. The company was

working on a 33-million-dollar

project, which took a lot of cash flow

and man power so the client wasn't

too concerned with gaining more

jobs/leads. He was more concerned

with gaining and maintinaing

awareness while they were busy with

this project.

 

DEMOGRAPHICS

72% of audience are 35-55

50% of audience are Male

50% of audience are female

64% of audience resides in NYC

STATS

200-2200+ Monthly website visitors

231-2,785 Subscribers

104-474 Facebook Likes & Friends

100-6,300+ Instagram Followers

Grew engagement on all platforms by 100%+

Increased awareness on all platforms

Created a flow of inboud leads from Social 

Implemented marketing tactics that led to a

significant increase in social media shares

Implemented marketing tactics that led to a

significant increase in website traffic from

social media posts.

     media.

ADVERTISE

Introduced them to digital advertising to help

increase reputability on all platforms.. Ensured

there was always high rate of return on each

campaign.

CREATIVE /BRAND

CONSULTANT

Overview

The stats below are reflection of the growth.

WEBSITE  DESIGN

Collaborated with the company's web designer

to re-design & Revamp the website to appeal

more modern. & cohesive.

https://www.instagram.com/ce_space_planning/
https://www.facebook.com/CESpacePlanning/
http://creativenyc.com/
https://cespaceplanninginc.com/


B R A N D
S T R A T E G Y

CESPACEPLANNINGINC .COM

" Y O U  W A N T  I T ,  W E  B U I L D  I T "

O B J E C T I V E

A D V E R T I S I N G MADE  SURE  THERE  WAS  A  POS IT IVE

RATE  OF  RETURN !

C O N T E N T

So my main objective for this client was to obviously help create a

cohesive website, gain a targeted following, and keep them engaged

as much as possible during the duration of the major project.

 
 

On all of the platforrms, I use  a

lively tone of voice while

highlighting what stands out

most in the photo and clearly

identifying that it's our work..

My goal was to promote the

quality of our work without

braging too much. I also made

sure all of the content was

visually pleasing and truly

portrayed our best work.



S O C I A L
M E D I A

S I N C E  T H E  C O M P A N Y  M A I N L Y  W O R K E D  O N  O N E
P R O J E C T  F O R  2  Y R S .  I  H A D  T O  R E A L L Y  S T R E T C H  &
R O T A T E  T H E  C O N T E N T  T O  M A K E  U S  S E E M  B O O K E D  A N D
B U S Y .  I  H I G H L I G H T E D  T H E  C U R R E N T  W O R K ,  P A S T
C O M P L E T E D  W O R K ,  A N D  T H E  D E T A I L S  W I T H I N  O U R
W O R K . T H I S  K E P T  O U R  A U D I E N C E  E N G A G E D  A N D
I N C R E A S E D  O U R  R E P U T A B I L I T Y .

FACEBOOK

Avg. Insights/Photo: 160 likes, 10 comments, 4 shares, 5 saves, 56 profile visits

Instagram



C O N T E N T
C R E A T I O N

I T R A V E L E D  O N S I T E  T O  T A K E  P R O G R E S S  &
B E H I N D  T H E  S C E N E S  P H O T O S  F O R
C O N T E N T .

NEWSLETTERS  &  V IDEO  CONTENT

Monthly Newsletter : 

Avg Opens- 21%

Avg . Click Rate- 2 .2%

 

 

 

 

November  '18 Newsletter

May '17 Newsletter

September '19

Created Video Content such as go
pro's, boomerangs, Instagram stories
etc. for different projects. Ex.

https://mailchi.mp/creativenyc/have-you-been-busy-3027465
https://mailchi.mp/creativenyc/have-you-seen-it-yet-2626573
https://mailchi.mp/creativenyc/have-you-seen-it-yet
https://mailchi.mp/creativenyc/have-you-seen-it-yet-2771293


SHORT TERM
CLIENTS

CREAT IVE  /BRAND  CONSULT

PRAIS ' JAH  WOODKINS

INSTAGRAM :  @ JAMAICANCHINK_

L INKEDIN :  PRAISJAH  WOODKINS

PRAISJAH .ALWAYSPRA I .COM

( (7 18 )937 -069 1

FEB .2017 -PRESENT

https://www.linkedin.com/in/prais-jah-woodkins-8a429494/
https://praisjah.alwaysprai.com/


I understand that sometimes you

don’t need a full service creative

consultant. So I offer my services

separately on a short term freelance

basis as well. 

 

Many times a client will only have

one simple objective, short term or

with a deadline. They could do it

themselves but their lives simply

don't permit them to take on any

other task or they just don’t have the

expertise to do so. So with that

being said, I don’t mind helping

them reach that goal. Below is an

overview of my short term freelance

clients that I feel were most

important in trajecting my

experience.

BINX -  POP  SINGER /SONGERWRITER

MADAME  X -  SOHO  BAR  &  LOUNGE

Hired by a Brand consulting agency to work as a

content creator. & coordinator

CREATIVE /BRAND  CONSULTANT

Overview
Only objective when hiring me was to organically grow

her Instagram account to 10k followers. 

AMERICAN  FEVER -  MUSIC  BAND

DESIGNER  WHISPERER

Reached goal of 10k followers 

Made sure engagement matched followers

Averaged 300-500+ likes per post 

Comments: increased by 80%

hired to post and manage the content on their

Facebook & Instagram. 

Made sure all specials, events, and promotions were

posted.

Made sure the content was interesting & engaging.

Increased likes by 45% on Instagram.

Comments increased by 80% across all platforms

originally hired as an intern to help with the

NYFW presentation. But after performing many

extraneous duties, she couldn't help but pay me 

 a proper fee.

Instagram: Followers grew by 35%

Instagram likes: 46-100+

Facebook: engagement grew by about 30%

https://www.instagram.com/madamexnyc/
https://www.facebook.com/MadameXNYC/
https://www.instagram.com/binxofficial/
https://www.instagram.com/americanfevermusic/
https://www.facebook.com/americanfevermusic/
https://www.instagram.com/thedesignerwhisperer/


B I N X

PRAISJAH .ALWAYSPRA I .COM

" B E  F E A R L E S S L Y  A U T H E N T I C .
B R A V E L Y  B E  Y O U "

O V E R V I E W
BINX  (8 /2017 - 1 2 /2017 )

Binx got to 10k with an increase

in like and comments in no

time . So she didn ’t need my

mentoring moving forward . She

now has 30k followers . She 's

verified on Instagram and her

aethetic continues to be

cohesive & intriguing .

C O N C L U S I O N

 Binx was a pop singer/songwriter

from South Africa. Her brand is very

bubbly & colorful. And she's a huge

advocate for ‘saving the bees’. 

 

Her only objective when hiring me

was to organically grow her account

to 10k followers. And while she was

more than half way there, her

engagement wasn’t matching the

followers increase. 

 

So I advised her on what content was

her best content. I used engagement

tactics such as liking, commenting,

hashtags, following/unfollowing etc.

to bring engagement back to her

page and build relationships. I also

used my 3rd party services to help her

analyze her account & the growth. .



M A D A M E  X

PRAISJAH .AWLAYSPRA I .COM

" I  D O N T  W A N T  T O  M I S S  O U T  O N  T H E
C H A N C E  O F  H A V I N G  A  G O O D  T I M E "

O V E R V I E W
MADAME  X  (2 / 1 8 -5 / 1 8 )

I enjoyed giving my insight on

what brand identity matched

the bar 's personality the best .

And the increase in

engagement served as evidence

to this . 

C O N C L U S I O N

 I was hired by a Brand consulting agency

to work as a content manager and creator

for a vintage themed bar called Madame X

in Soho. I went onsite to the bar once a

week to cover events and take photos for

content. I made a bi-weekly media

schedule with the photos taken.

 

 The owner was very specific with what she

wanted; however, after speaking more in

depth about the brand identity, we were

able to come to an agreemant regarding

certain branding tactics. My only objective

was to positively promote the bar's

atmosphere and the benefits of choosing to

spend your free time there. To portray this I

used a witty casual tone while still making

sure the post were informative enough to

avoid having to seek more information.



A M E R I C A N
F E V E R

PRAISJAH .ALWAYSPRA I .COM

" L I F E S T Y L E  I S  N O T  A N  A M O U N T ;  I T ' S
A  P R A C T I C E "

O V E R V I E W
AMERICAN  FEVER - ( 1 /2018 -5 /2018 )

I also showed them how to use

syncretism to relate to pop

culture to give their page more

exposure . Soon enough , the

band members got the just of

it . And wanted to use the extra

cash for touring .

C O N C L U S I O N

American fever is a punk alternative rock

band. They hired me to post and manage the

content on their page. All of the band

members were too busy to manage the

account at the time. And they were very

comfortable expressing to me that they had

no idea what they were doing. 

 

They had great content but weren't posting

it. I advised them to post media that

captured their lifestyles. Each member had

the coolest content on their individual pages.

Their lifestyles really embodied what it’s like

to be in a rock band. So I took those photos

in conjunction with their performance

photos and engagement immediately shot

up.



D E S I G N E R
W H I S P E R E R

PRAISJAH .ALWAYSPRA I .COM

" P L A N S  A R E  N O T H I N G .  P L A N N I N G  I S
E V E R Y T H I N G "

O V E R V I E W
DES IGNER  WHISPERER  (09 /2018 )

I posted behind the scenes

content leading up to the

event . And lastly , I took pictures

and videos in addition to the

photographer for social media

content .

C O N C L U S I O N

Designer Whisperer was my first real

paid creative/ media position. She

originally hired me as an intern to help

her with the NYFW presentation at the

SoHo Grand Hotel. But after performing

many extraneous duties, she said she

couldn't let me leave without paying

me a proper fee. 

 

I performed the following duties for her

event. I helped her communicate with

the sponsors. I posted the ads for the

casting calls. I handled the RSVP's. I

went onsite to many places to source

last minute items for the show. I

announced one of the designers due to

a complication backstage.


