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CE space Planning is a construction

company located in Long Island City.

Upon my arrival, there wasn't a

website and the social media

platforms had just launched, with no

anticipation. The company was

working on a 33-million-dollar

project, which took a lot of cash flow

and man power so the client wasn't

too concerned with gaining more

jobs/leads. He was more concerned

with gaining and maintinaing

awareness while they were busy with

this project.

 

DEMOGRAPHICS

72% of audience are 35-55

50% of audience are Male

50% of audience are female

64% of audience resides in NYC

STATS

200-2200+ Monthly website visitors

231-2,785 Subscribers

104-474 Facebook Likes & Friends

100-6,300+ Instagram Followers

Grew engagement on all platforms by 100%+

Increased awareness on all platforms

Created a flow of inboud leads from Social 

Implemented marketing tactics that led to a

significant increase in social media shares

Implemented marketing tactics that led to a

significant increase in website traffic from

social media posts.

     media.

ADVERTISE

Introduced them to digital advertising to help

increase reputability on all platforms.. Ensured

there was always high rate of return on each

campaign.

CREATIVE /BRAND

CONSULTANT

Overview

The stats below are reflection of the growth.

WEBSITE  DESIGN

Collaborated with the company's web designer

to re-design & Revamp the website to appeal

more modern. & cohesive.

https://www.instagram.com/ce_space_planning/
https://www.facebook.com/CESpacePlanning/
http://creativenyc.com/
https://cespaceplanninginc.com/


B R A N D
S T R A T E G Y

CESPACEPLANNINGINC .COM

" Y O U  W A N T  I T ,  W E  B U I L D  I T "

O B J E C T I V E

A D V E R T I S I N G MADE  SURE  THERE  WAS  A  POS IT IVE

RATE  OF  RETURN !

C O N T E N T

So my main objective for this client was to obviously help create a

cohesive website, gain a targeted following, and keep them engaged

as much as possible during the duration of the major project.

 
 

On all of the platforrms, I use  a

lively tone of voice while

highlighting what stands out

most in the photo and clearly

identifying that it's our work..

My goal was to promote the

quality of our work without

braging too much. I also made

sure all of the content was

visually pleasing and truly

portrayed our best work.



S O C I A L
M E D I A

S I N C E  T H E  C O M P A N Y  M A I N L Y  W O R K E D  O N  O N E
P R O J E C T  F O R  2  Y R S .  I  H A D  T O  R E A L L Y  S T R E T C H  &
R O T A T E  T H E  C O N T E N T  T O  M A K E  U S  S E E M  B O O K E D  A N D
B U S Y .  I  H I G H L I G H T E D  T H E  C U R R E N T  W O R K ,  P A S T
C O M P L E T E D  W O R K ,  A N D  T H E  D E T A I L S  W I T H I N  O U R
W O R K . T H I S  K E P T  O U R  A U D I E N C E  E N G A G E D  A N D
I N C R E A S E D  O U R  R E P U T A B I L I T Y .

FACEBOOK

Avg. Insights/Photo: 160 likes, 10 comments, 4 shares, 5 saves, 56 profile visits

Instagram



C O N T E N T
C R E A T I O N

I T R A V E L E D  O N S I T E  T O  T A K E  P R O G R E S S  &
B E H I N D  T H E  S C E N E S  P H O T O S  F O R
C O N T E N T .

NEWSLETTERS  &  V IDEO  CONTENT

Monthly Newsletter : 

Avg Opens- 21%

Avg . Click Rate- 2 .2%

 

 

 

 

November  '18 Newsletter

May '17 Newsletter

September '19

Created Video Content such as go
pro's, boomerangs, Instagram stories
etc. for different projects. Ex.

https://mailchi.mp/creativenyc/have-you-been-busy-3027465
https://mailchi.mp/creativenyc/have-you-been-busy-2817729
https://mailchi.mp/creativenyc/have-you-been-busy-2532069
https://mailchi.mp/creativenyc/have-you-been-busy-3027465

